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It is with a sense of satisfaction that the Centre for Media and Society, CEMESO, 

working with stakeholders, has produced this edition of the Gender Sensitive 

Guidelines for Media Coverage of the Electoral Process in Nigeria 2025.  

Following the launch of the first edition in 2018 and continuous dissemination over 

the years, field work continued on the engagement with journalists and the media, 

as well as other stakeholders, on gender-inclusion in Nigeria’s electoral and broader 

democratic process. 

Feedback from the field revealed the strong positive value of this resource material 

to its beneficiaries. It also showed that in the course of seven years, new issues were 

emerging in the inter-section of journalism and gender-inclusion in the electoral 

process. The need for an update of the document was clear and urgent. 

The work was honoured to have Professor Angela Nwammuo, a scholar, university 

teacher, practitioner of communication and gender inclusion to anchor the review 

process. She researched, consulted extensively and prepared a first report.  Then she 

followed up by incorporating the review from stakeholders. 

In addition to a general overhaul of the original text, this edition features several 

innovations such as the use of social media and online platforms, training and 

capacity-building (including on artificial intelligence), and monitoring and 

evaluation.  

It is our hope that this resource material will add value to the work of its expected 

beneficiaries, that is: journalists and other media professionals, editors, managers,  

proprietors, academics and citizens.  

We are grateful to Professor Nwammuo, our various industry stakeholders who 

interacted with her or reviewed the draft, the activity anchors at CEMESO (Timothy, 

Bukky and Naomi) and the European Union for providing the funding support. 

Dr Akin Akingbulu, 

Executive Director, 

CEMESO.  
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Background 

During elections, all media platforms perform critical functions. Apart from 

informing the public, shaping opinions, and setting the agenda, the media is charged 

with the responsibility of providing a platform for political dialogues. The media 

equally serves as a critical platform for civic engagement, political participation, and 

accountability. However, in Nigeria, like many countries, the representation of 

women, people with disabilities and gender-diverse individuals in electoral coverage 

remains disproportionately low, often shaped by stereotypes, marginalization, and 

invisibility. Women and these group of individuals, no doubt, make up nearly half 

of Nigeria’s population and a substantial portion of the electorate, but their voices 

are often underrepresented, or entirely absent, in political news and election 

reporting. This persistent gap is reinforced by structural gender bias, societal norms, 

and newsroom practices that frequently prioritize male politicians, reinforce 

stereotypes, or overlook female candidates altogether. This gap, is what this 

handbook intends to fill by providing guidelines that will help all stakeholders 

involved in the coverage of the electoral process to be gender-sensitive. 

For journalists, media professional bodies and policymakers, this gap in gender-

sensitivity during coverage of the electoral process, presents a challenge that needs 

to be countered. 

Journalists are the gatekeepers of information and can play a transformative role in 

creating balanced, fair, and inclusive coverage of electoral processes. With a gender-

sensitive lens, media professionals can help break down barriers to women’s 

political participation, amplify underrepresented voices, and foster a culture of 

inclusive democracy. Doing so not only strengthens public trust in the media but 

also supports a more equitable political process. 

Media Professional bodies and Policymakers, on the other hand, have a duty to 

ensure that legal, regulatory, and institutional frameworks promote fair 

representation in both politics and the media. Strengthening gender-sensitive media 

policies and enforcing equitable media access during elections are essential steps 

toward a more participatory democracy. 

This handbook seeks to provide a comprehensive framework that will serve as a 

practical guide for journalists, editors, media Professional bodies and policymakers 

alike for gender-sensitive media reporting during electoral processes in Nigeria. By 

offering guidelines grounded in both journalistic ethics and gender equity principles, 
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it aims to empower media professionals, editors, and newsroom managers with the 

tools to promote more inclusive democratic engagement. 

Drawing on international best policies, frameworks, practices and laws, the book 

underscores the importance of media as an agent of change. It advocates for a 

deliberate shift toward equity in political reporting, one that challenges gender bias, 

amplifies underrepresented voices, and supports a democratic culture that is truly 

inclusive. 

In a society striving for inclusive governance, gender-sensitive media coverage is 

not optional, it is essential. A truly representative electoral process must include 

every voice. This guide is a step toward making that vision a reality. 

This handbook contributes to that vision by guiding media professionals toward a 

more just and representative portrayal of Nigeria’s political landscape. 
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Chapter One: Understanding the Basics 

Introduction 

Participation in the electoral process and politics, is powered by elements such as: 

freedom of expression, assembly and association. In practical terms, it involves a 

spectrum of political processes such as registering, campaigning, voting, getting 

elected and holding public office at all levels of government. National and 

international policy frameworks have standards that provide for men and women to 

enjoy equal rights to full participation in the political process. It is therefore 

necessary for the media to be gender-sensitive while covering the entire electoral 

process. This chapter will provide understanding of the basic concepts of gender-

sensitivity and why it matters during coverage of the electoral process. Specifically, 

this chapter deals with explaining:  what gender as a term means and why it matters 

in the coverage of the electoral process, the Nigerian Media and gender-insensitivity 

in political reports, the target audiences for this handbook. 

 

 

1.1 What is Gender Sensitivity and Why does it Matter in the Coverage of the 

Electoral Process 

The modern academic sense of the word “Gender”, in the context of social roles of 

men and women dates back to 1945 and was popularized and developed by the 

Feminist Movement of the 1970s (Whiteman, in Muonwe, 2014). This implies that 

gender as a term could either be psychologically or culturally defined. It refers to the 

socially constructed roles and cultural meanings attached to being masculine (e.g, 

strong, brave, bold, aggressive) or feminine (e.g weak, emotional, docile, soft) which 

influence personal attributes. It also refers to the socially constructed roles, 

behaviours, expression and identities of girls, women, boys, men, and gender diverse 

people, (Nwammuo & Amarube, 2022.p.3). Gender is constructed by us, 

consciously and unconsciously. The society, culture, agents of socialization like 

school, peer group and the mass media jointly groom us to construct gender at any 

point in time.  

So, to be gender-sensitive means not only to be aware but to consider, recognize and 

put on gender lens to the different social roles, needs, and challenges faced by 

individuals based on their gender and taking practical actions towards addressing 

them. It involves recognizing gender-based inequalities and taking actions towards 
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solving them. It implies making sure that actions, policies, and words or language 

do not reinforce gender stereotypes or discrimination, but rather using them to 

promote fairness and inclusivity for all persons. UNESCO (2017) sums it up by 

describing it as the ability to recognize gender differences, issues, and inequalities, 

and incorporate this awareness into actions, policies, and communication in a way 

that promotes gender equity and respects the experiences of all genders. 

In any democracy, the media wields immense power, not just to inform, but to shape 

perceptions, set agendas, and influence the direction of public discourse. When it 

comes to elections, this influence becomes even more profound. Electoral coverage 

does more than report events, it helps define who is seen as a credible leader, whose 

voices matter, and whose stories get told. 

Gender-sensitive electoral reporting is therefore a democratic necessity. 

Historically, Nigerian media seem to be reinforcing stereotypes. They seem to be 

guilty of Gender bias. This bias and insensitivity in reportage, whether implicit or 

explicit, can distort public understanding, discourage women's political 

participation, and uphold the status quo. By adopting gender-sensitive approaches, 

journalists can shift this narrative, ensuring balanced, fair, and inclusive reporting 

that empowers all citizens equally. 

1.2 The Nigerian Media and Gender-Insensitivity in Political Reports 

Despite Nigeria’s vibrant democracy and active civil society, the political landscape 

remains heavily skewed. Women make up nearly half the population, yet they are 

drastically underrepresented in political offices, from local councils to the National 

Assembly.  

These disparities are not just institutional but are cultural and media-driven. Female 

candidates often face gendered scrutiny and limited visibility. Media lens tend to 

prioritize male voices and overlook female voices, youth voices and totally ignore 

the Persons with Disabilities, PWDs. Newsrooms lack internal policies on gender 

parity. Political reporting frequently sidelines stories about the unique challenges 

female politicians face, including violence, discrimination, and systemic exclusion. 

Bridging this gap requires a conscious, collective effort from all stakeholders, 

especially the media, whose framing can either reinforce inequality or spark 

transformation. 
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1.3 Target Audience 

This guide is written for these critical audiences: journalists, media trainers and 

teachers, students and policymakers, (the twin engines of information and 

influence), civil society groups and other relevant stakeholders. 

Journalists are the frontline narrators of Nigeria’s democracy. Whether working in 

broadcast, print, or digital platforms, they determine how political actors are 

portrayed, how issues are framed, and how voters understand their choices. 

Equipping them with gender-sensitive tools strengthens the integrity of their work 

and ensures no voice is left unheard. 

Policymakers, on the other hand, create the frameworks that shape both electoral 

processes and media standards. Their role in institutionalizing inclusive policies, 

from campaign regulations to media oversight, is vital in closing the gender gap. 

Together, these groups hold the power to change the narrative, literally and 

figuratively. This guide offers practical strategies, and ethical standards in line with 

major policy frameworks already in place. 

For example, The National Gender Policy (Nigeria) says: “A systematic effort to 

improve knowledge levels and change attitudes of all citizens on gender equality 

concerns through all communication mediums shall be instituted.” 

 

The African Union Gender Policy says: AU Organs, RECs and Member States will: 

“Implement advocacy and awareness campaigns and foster engagement and 

dialogue on gender equality and women's empowerment among Africa's societies 

and citizens”. Its institutional framework for the implementation of the policy, roles 

and responsibilities of the media stated that the media will be encouraged to: 

 

i.  Be a platform for dialogue on gender and relations and mind-set change 

ii.  Be partners to eliminate sexist languages and stereotypic representation of 

women. 

iii.  Act as a lobby group to further the gender agenda. 

iv.  Be an effective communication channel for dissemination and sensitization at 

the grassroots. 

v.  Promote gender sensitive media coverage and reporting. 

vi.  Develop codes of conduct and ethics for equal representation in the media and 

in decision making, support media coverage  
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The UN Convention for the Elimination of Discrimination Against Women 

(CEDAW) says: “States Parties shall take all appropriate measures to eliminate 

discrimination against women in the political and public life of the country and, in 

particular, shall ensure to women, on equal terms with men, the right: 

1. To vote in all elections and public referenda and to be eligible for election to 

all publicly elected bodies. 

2. To participate in the formulation of government policy and the 

implementation thereof and to hold public office and perform all public 

functions at all levels of government. 

3. To participate in non-governmental organizations and associations concerned 

with the public and political life of the country.  

 

The Platform for Action (PFA) adopted by the Fourth World Conference on Women 

in Beijing (1995) stated that: national and international media systems: 

Develop, consistent with freedom of expression, regulatory mechanisms, including 

voluntary ones, that promote balanced and diverse portrayals of women by the media 

and international communication systems and that promote 

increased participation by women and men in production and decision-making. 

 

The Sustainable Development Goals (SDGs), Goal 5 (Achieve gender equality and 

empower all women and girls) states: 

(a) End all forms of discrimination against all women and girls everywhere. 

(b) Enhance the use of enabling technology, in particular information and   

communications technology, to promote the empowerment of women. 

 

The reality of practice is however, different. It is often very difficult for women to 

enjoy these expectations. Because of its role in shaping citizens’ interests and 

attitudes in the electoral process, the media can help promote or eliminate the hurdles 

against women's equal participation. The media could promote or 

disadvantage women through: the access it provides, the focus on the issues of 

special concern to them and the portrayal it gives to women. 

 

Media coverage has generally tended to disadvantage women in the electoral process 

in Nigeria even since the return to democratic governance. Monitoring of media 

content during elections, undertaken by civil society organizations.  

 

Institute for Media and Society (2011), International Press Centre (in 2015) and 

Centre for Media and Society (2023) revealed, among others, that: 

 

(a)Stories that affected male politicians were given more prominence in the media. 
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(b)The use of women politicians as news sources and news subjects was far behind 

that of their male counterparts. 

 

These revelations are strong indications of a major deficit in democratic political 

practices in Nigeria, and they must be addressed with utmost urgency in line 

with international standards and best practices. 

 

To bridge this gap, these guidelines have been put together with inputs from various 

core stakeholders and institutions such as: Media Industry Groups, Professionals, 

Academia and Civil Society Organizations (CSO). 
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Chapter Two: X-Ray of the Gender Disparities in the Nigerian Electoral Space 

Introduction 

In Nigeria, women's political representation remains alarmingly low. As of the 2023 

general elections, women occupied less than 7% of elective positions across all 

levels of government—a marginal drop from an already dismal showing in 2019. In 

the National Assembly, only 15 out of 469 legislators are women. These figures 

place Nigeria among the lowest globally in terms of female political representation. 

→ Just 3.2% representation. 0 female governors elected in 36 states. 6% of seats 

held by women in State Houses of Assembly. Less than 7% of all elected public 

offices occupied by women nationwide. The barriers behind these numbers are deep-

rooted and multifaceted: 

1. Structural limitations, such as the cost of nomination forms and the 

monetization of politics, disproportionately exclude women. 

2. Political party dynamics, where candidate selection processes often favor 

incumbents or male party loyalists, further limit women’s chances. 

3. Societal pressures, including gender roles that prioritize domestic 

responsibilities over public leadership, act as invisible but powerful barriers. 

4. Violence and intimidation, both online and offline, discourage women from 

running for office or speaking out politically. 

These systemic challenges are often underreported or misrepresented in the media. 

Without accurate, context-sensitive coverage, the Nigerian public remains unaware 

of the true scope of gender disparities in the electoral space. 

2.1 Gender Norms, Cultural Stereotypes and Media 

The media does not operate in a vacuum; it reflects and, in turn, reinforces societal 

values. In Nigeria, longstanding gender norms and cultural stereotypes creep into 

political coverage, subtly shaping how female politicians are perceived. 

Typical media portrayals: 

2.1.1 Focus more on a female candidate’s appearance, marital status, or family 

life than on her policy positions or qualifications. 

2.1.2 Use language that diminishes authority, describing women as “emotional,” 

“soft,” or “supportive” rather than as leaders in their own right. 
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2.1.3 Provide less airtime or column space for female candidates, especially in 

prime-time political discourse. 

Such portrayals not only reinforce exclusion but also deter young women from 

aspiring to political office. Gender-sensitive reporting must challenge these patterns 

by highlighting leadership, expertise, and the lived experiences of women navigating 

the political terrain. 

2.2 Legal and Policy Framework: Electoral Act, National Gender Policy 

Nigeria’s legal and policy landscape offers a mixed picture when it comes to gender 

inclusion. On one hand, there are frameworks that recognize the need for gender 

equity; on the other, implementation remains weak. 

2.2.1 The Electoral Act of 2022, as amended, provides a general framework for 

elections but lacks enforceable provisions on gender parity in party 

nominations or media coverage. 

2.2.2 The National Gender Policy (2006) sets a 35% affirmative action 

benchmark for women's representation in public office. However, this 

target remains largely aspirational with minimal accountability 

mechanisms. 

The National Broadcasting Code includes ethical principles for fair and balanced 

reporting, but it lacks specific gender-sensitive guidelines for election coverage, 

(Independent National Electoral Commission (INEC), UN Women Nigeria, NASS 

Watch , 2023). 

Media practitioners and policymakers must engage with these instruments not only 

as regulatory tools but as catalysts for reform. The gap between policy and practice 

must be closed through advocacy, awareness, and a clear commitment to gender 

justice. 
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Chapter Three: Guidelines for Gender-Sensitivity in Media Reports  

Introduction 

We have described Gender-sensitivity in the first chapter of this handbook in line 

with UNESCO (2017), as the ability to recognize gender differences, issues, and 

inequalities, and incorporate this awareness into actions, policies, and 

communication in a way that promotes gender equity and respects the experiences 

of all genders. 

Gender-sensitivity in media coverage and reportage therefore refers to the conscious 

effort by journalists, editors, and media organizations to portray all genders fairly, 

accurately, and without bias or stereotype. A gender-sensitive approach ensures that 

women, men, PWDs and gender-diverse individuals are represented in diverse roles 

and perspectives, with equal voice and visibility. In doing so, the media not only 

reflects society more authentically but also plays a pivotal role in promoting gender 

equity, challenging discriminatory norms, and fostering inclusive public discourse. 

3.1: Guidelines on Achieving Gender-Sensitive Accessibility and Visibility 

Through Reportage 

3.1.1 Journalists must at all times uphold the tenets of ethical journalism, 

with regards to political reportage. In particular, journalists must be      

objective, fair, balanced, truthful, accurate and gender-friendly. 

3.1.2 Journalists covering politics should be conscious of gender imbalance 

in the political process and fill the gap using gender sensitive and 

gender balance principles across all their reports 

3.1.3 News reports and features should use gender friendly sources. Special 

consideration should be given to women's voices and their views 

balanced with those of male counterparts. 

3.1.4 Reporters should interpret through their reports to show if there has 

been a shift in coverage of women in politics. 

3.1.5 Stories should focus on experienced women politically active non-

elitist women, and women representatives at community level for 

inclusivity and by extension, improve on the use of women as sources 

and subjects of political news. 

3.1.6 The reportage should focus on the exploits of women in public office 

to project a positive image of women in public sphere and by so doing, 

ginger various stakeholders to promote gender- balanced politics. 
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3.1.7 Journalists should investigate women's needs, constraints, 

responsibilities, priorities and develop appropriate programmes to push 

for gender equitable representation in media contents and ultimately in 

decision making. 

3.1.8 Journalists should use the information gathered about women 

politicians/aspirants/candidates to improve the visibility of women in 

political stories. Stories should be planned specifically to spotlight 

women politicians, aspirants/candidates; and should include goals and 

milestones that account for women's participation. 

3.1.9 Journalists should ensure that stories include women's active 

involvement in electoral processes and that progress is evaluated in 

terms of women's successes in the entire process as well as the success 

of parties. 

3.1.10  Gender should be emphasized early in the development of story line to 

avoid bolt-on modifications after substantial design work has been 

done. 

3.1.11 Data gathering should address/speak to the perspectives and concerns 

of men and women in politics. 

3.1.12  When data used for reports are from online sources, use relevant 

verifiable tools to factcheck the data for credibility and integrity. 

3.1.13  Research on issues in politics should be presented using a gender lens; 

and the sources of data must be credible. 

3.1.14  Editorials should promote gender issues on electoral processes. 

 

3.2. Guidelines on Achieving Gender-sensitivity in Reports through Portrayals 

 

3.2.1 Political reports should reflect fairness of men and women – images and 

voices 

3.2.2 Political reports should eliminate stereotypes and promote/portray multiple 

roles of women and men fairly. 

3.2.3 Journalists should avoid reflecting a mental block in terms of what society 

may expect from women and men, thereby limiting their mind on what women 

can achieve. 

3.2.4 Journalists should ensure balanced representation of women's and men's, 

actions, views, and concerns, in elections and governance. 

3.2.5 Sex related vices such as barrenness, adultery, rape, lesbianism or prostitution 

shall not be presented in relation to women's political aspiration in contents. 

3.2.6 Profane, obscene, derogatory and vulgar representations should not be used to 

demean women in reports. 
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3.2.7 Physical abuse, violence, psychological harm and their consequences should 

not be upheld as subversive themes to women in politics 

3.2.8 Social stigmas and taboo symbols associated with societal construction of 

women should be eschewed in media reports. 

3.2.9 Do not use images that depict women as sexual objects in political reports. 

 

3.3. Guidelines on Achieving Gender-sensitivity in Reports through 

Language  

 

3.3.1 Words must be carefully selected to give a more accurate reflection of 

women's political strength and potentials in media reports. 

3.3.2 Reports should avoid proclamations festering religious/gender biases in 

favour of men over women in politics. 

3.3.3 Be gender sensitive in the use of language while reporting politics. 

3.3.4 Language of reportage should take cognizance of cultural interpretations and 

devoid of adjectives and stereotypes that debase women. 

3.3.5 Journalists should avoid languages that misrepresent, exclude or offend the 

sensibilities of women in politics. 

 

3.4 Guidelines on Achieving Gender- Sensitive Programming Accessibility and 

Visibility 

 

3.4.1 Producers must at all times develop political contents that are objective, fair, 

balanced, truthful, accurate and gender friendly. 

3.4.2 Programmes should use gender-friendly sources. Special consideration should 

be given to women to feature in programmes and balance their views against 

their male counterparts 

3.4.3 Content providers should create platforms to allow women share their 

victories and challenges in the political journey through a variety of 

programme formats such as discussions, documentaries, magazines, drama, 

vox-pop, phone-in, interviews and location reports 

3.4.4 Programmes should focus on older women, politically active non-elitist 

women, and women representatives at community level for inclusivity and 

hence improvement in the use of women as sources and subjects. 

3.4.5 Programmes should focus on exploits of women in public office to project a 

positive image of women in public sphere to ginger various stakeholders to 

promote gender balanced politics. 

3.4.6 For gender diversity in programming, contents should be laced with the voices 

of gender experts 
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3.4.7 Physical abuse, violence, psychological harm and their consequences should 

not be upheld as subversive themes to women's interest in political 

programmes. 

3.4.8 Identify and promote women who have achieved great feats in leadership 

positions as mentors to upcoming aspirants. 

3.4.9 Create and/or expand programmes for improved coverage of women in 

politics. 

3.4.10 Exploit appropriate gender-based policies such as the National Gender Policy, 

African Charter on Human Rights, SDG5, INEC Gender Policy, UN Council 

Resolution 1325, to generate reports for greater awareness and inclusivity of 

women in politics awareness and inclusivity of women in politics. 

3.4.11  Apply gender frameworks in reporting electoral process especially the 

Gender And Development (GAD) framework. The Gender and Development 

(GAD) framework is a development approach that focuses on achieving 

gender equality by addressing the unequal power dynamics between men and 

women. It goes beyond simply including women in development programs, 

and instead aims to transform the social structures that perpetuate gender 

inequality. This framework emphasizes that gender is a social construct, not 

just a biological one, and that gender roles and relations are shaped by various 

social, cultural, and historical factors.  

3.4.12  Content providers should engage in consistent research, engagement and 

monitoring of women in politics and media issues 

3.4.13  Programming content should reflect diversity of women voices across 

political spectra. 

3.4.14  Adopt the “Know Her” programming technique/political programmes should 

take into account the context and circumstances of women 

politicians/aspirants 

3.4.15  Producers should investigate women's needs, constraints, responsibilities, 

priorities and anticipate how to use programmes to push for gender equitable 

representation in media contents and ultimately in decision making 

3.4.16  “Design for Her”- programmes should use the information collected about 

politicians/aspirants to inform programme design. Programmes should be 

designed specifically to reach and benefit women politicians/aspirants; and 

they should include goals and milestones that account for women's 

participation 

3.4.17  ’Be accountable to Her”- ensure that programme objectives include women's 

active involvement in electoral processes and that progress should be 

evaluated in terms of women's successes in the entire process as well as the 

success of parties. 
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3.4.18  Gender should be emphasized early in the design process to avoid bolt-on 

modifications after substantial design work has been done. 

3.4.19  Producers should generate programmen contents that speaks to the interests, 

perspectives and concerns of men and women in politics. 

3.4.20  Audience research should address/speak to the perspectives and concerns of 

men and women in politics. 

3.4.21  When data used for reports are from online sources, use relevant verifiable 

tools to factcheck the data for credibility and integrity. 

3.4.22  Research on issues in politics should be presented using a gender lens; and 

the sources of data must be credible. 

3.4.23  Commentaries should promote gender issues on electoral processes. 

 

3.5 Guidelines on Achieving Gender-Sensitive Programming Through 

Portrayals 

3.5.1 Political contents should reflect fairness of men and women, images and 

voices. 

3.5.2 Content producers should eliminate stereotypes and promote or portray 

multiple roles of women and men fairly. 

3.5.3 Presenters should avoid reflecting a mental block in terms of what society 

may expect from women and men, thereby limiting their mind on what 

they can achieve.  

3.5.4 Content producers should ensure balanced representation of women's and 

men's experiences, actions, views, and concerns, in elections and 

governance. 

3.5.5 Sex related vices such as barrenness, adultery, rape, lesbianism or 

prostitution shall not be presented in relation to women's political 

aspiration in contents. 

3.5.6 Profane, obscene, derogatory and vulgar representations should not be 

used to demean women in contents. 

3.5.7 Social stigmas and taboo symbols associated with societal construction of 

women should be eschewed in media content. 

3.5.8 Do not use images that depict women as sexual objects in political 

contents. 

 

3.6 Achieving Gender-Sensitive Programming Through Language 

 

3.6.1 Words must be carefully selected to give a more accurate reflection of 

women's political strength and potentials in broadcast presentation. 

3.6.2 Programmes should avoid proclamations festering religious/gender biases 

in favor of men over women in politics. 
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3.6.3 Be gender sensitive in language use during content production. 

3.6.4 Language of production should take cognizance of cultural interpretations 

and be devoid of adjectives and stereotypes that debase women. 

3.6.5 Presenters should avoid languages that misrepresents, excludes or offends 

the sensibilities of women in politics. 
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Chapter Four: Guidelines for Promoting Gender Inclusion in Political Reports 

and Programming  

Introduction 

In media coverages, whose voices are heard and whose are excluded, shapes public 

perception and influences policy. Gender inclusion lies at the heart of gender-

sensitive media reporting and programming. This implies ensuring that news 

coverage reflects the diversity of society and amplifies voices traditionally 

marginalized or underrepresented. This chapter outlines the guidelines for a broader 

range of sources, particularly women, PWDs, and diverse perspectives, to create 

more balanced, fair, and accurate political stories.  

4.1 Diversifying News Sources  

In Nigeria’s political reporting landscape, media coverage is overwhelmingly 

dominated by male voices, especially elected or incumbent politicians. While their 

insights are valuable, this narrow lens results in a one-dimensional narrative that 

neglects the complexity of the democratic process. 

Journalists must intentionally diversify their sources to reflect Nigeria’s full political 

ecosystem. This includes: 

4.1.1 Women/ Female political appointees 

4.1.2 PWDs 

4.1.3 Civil society actors  

4.1.4 Academics and policy analysts with gender expertise 

4.1.5 Grassroots organisers who engage communities, especially women and 

marginalised groups 

4.1.6 Voters themselves, especially first-time female voters, women in IDP camps, 

and informal sector workers 

 

4.2 Gender-Inclusive Guidelines for Women/Female Political Appointees 

 

The following questions should be addressed while given coverage to women 

and female political appointees: 

 

4.2.1 Have I included female voices or perspectives in the story? 
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4.2.2 Am I giving equal weight to male and female candidates’ views and 

qualifications? 

4.2.3 Am I focusing on a woman’s policies, not her appearance or family status? 

4.2.4 Have I avoided descriptors like “soft,” “too emotional,” or “just a woman”? 

4.2.5 Am I using the same professional tone and titles for all candidates? 

4.2.6 Have I eliminated diminutives (e.g., “lady politician”) or patronizing terms? 

4.2.7 Have I ensured fair and visible coverage of both men and women in my 

headline, images, and lead? 

4.2.8 Does this piece reflect the systemic challenges women face in politics? 

4.2.9 Have I provided background that educates the audience on gender disparities? 

4.2.10  Have I avoided programmes that focus only on women’s marriage and 

motherhood to make them appear successful on the home front? 

 

Female candidates and advocates often lack the media machinery and visibility that 

their male counterparts enjoy. They are less likely to issue press releases, call press 

briefings, or trend on social media. This digital and communicative gap must be 

bridged, not only by women themselves but by journalists and editors committed to 

inclusive coverage. 

Media professionals can empower female voices by: 

1. Proactively reaching out to female candidates, spokeswomen, and party 

leaders for comment 

2. Covering their manifestos, campaign events, and policy positions, not just 

personality or “first woman” angles 

3. Featuring and resharing their verified social media content (Facebook Lives, 

X threads, campaign posts) 

4. Encouraging and training women leaders to issue press statements and engage 

with media platforms (as championed by ipcng.org 

 

What to Include in Coverage of Election Violence Involving Women 

1. First-hand accounts of intimidation, vandalism, or threats against female 

candidates or electoral officers 

2. Interviews with security experts explaining the systemic nature of gendered 

campaign violence 

3. Data on incidents and analysis of root causes (cultural, economic, political) 

 

https://ipcng.org/
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4.3 Gender-Inclusive Guidelines for Persons With Disabilities (PWDs) 

The Discrimination Against Persons with Disabilities Prohibition Act of 2018 (see 

appendix 5), part 1 says that: A person with disability shall not be discriminated 

against on the grounds of his disability by any person or institution in any manner or 

circumstance. The Act also maintains that: The Federal Ministry of Information shall 

make provisions for promoting of awareness regarding the (a) rights, respect and 

dignity of persons with disabilities; and (b) capabilities, achievements and 

contributions of persons with disabilities to the society. These and several other 

provisions in the Act clearly protect PWDs. They include the visually impaired, the 

hearing impaired, albinos and people with other disabilities. The voices of these 

groups of persons are often underreported and or even neglected entirely in political 

reports and programming. To achieve gender-sensitivity in media reports, journalists 

and media professionals must pay attention to the following guidelines: 

A: Use Inclusive and Respectful Language 

1. Use person-first language (e.g., “person with a disability” not “the disabled”). 

Use terms like “persons with disabilities” (PWDs) as outlined in 

the Discrimination Against Persons with Disabilities (Prohibition) Act, 2018. 

2. Avoid stigmatizing language such as “crippled,” “handicapped,” “suffering 

from…” 

3. Avoid derogatory or pity-based language such as “suffers from,” “wheelchair-

bound,” or “victim of.” 

4. Let individuals self-identify when possible and respect their preferred 

terminology. 

B: Ensure Visibility and Representation 

1. Highlight the civic participation of PWDs, including the barriers they face and 

their contributions to democratic processes. 

2. Actively include voices of PWDs as voters, candidates, advocates, and experts 

3. Profile PWDs running for office, including their policies—not just their 

disabilities. 

C: Avoid Stereotypes 

1. Do not portray PWDs as either inspirational "heroes" or helpless dependents. 
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2. Depict PWDs as active agents in political life, not just passive recipients of 

policies. 

D: Focus on Accessibility Issues 

1. Report on accessibility of polling stations, campaign events, voting materials 

(e.g., braille ballots), and digital platforms. 

2. Highlight government compliance or gaps in electoral accessibility laws and 

regulations. 

E: Engage with Disability Advocates and Experts 

1. Consult with DPOs (Disabled Persons' Organizations) and disability rights 

activists for accurate context and perspectives. 

2. Include data and insights from organizations working on disability and 

elections. 

3. Interview representatives of organizations such as: Joint National Association 

of Persons with Disabilities (JONAPWD), Inclusive Friends Association 

(IFA), Centre for Citizens with Disabilities (CCD). 

F: Provide Accessible Media Formats 

1. Offer captions, sign language interpretation, alt-text for images, and screen-

reader-friendly content. 

2. Ensure websites and social media posts follow accessibility standards (e.g., 

WCAG). 

G: Challenge Discriminatory Narratives 

1. Call out ableist remarks or exclusionary policies in political campaigns or 

public discourse. 

2. Educate audiences about the political rights of PWDs as guaranteed in 

national and international law (e.g., UNCRPD). 

H: Promote Equal Coverage of PWD Candidates 

1. Apply the same journalistic standards to PWD candidates as to others—focus 

on platforms, qualifications, and experience. 

2. Avoid fixating solely on their disabilities as the primary news angle. 

I: Encourage Election Authorities 
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1. Investigate whether electoral bodies have taken measures to accommodate 

voters with disabilities 

2. . Report on Electoral Accessibility, investigate whether INEC has provided: 

Braille ballots, Election Day sign language interpreters, Priority voting, 

Accessible polling units (e.g., ramps, tactile guides). 

3. Hold election stakeholders accountable for promised inclusivity. 

J: Follow Legal and Ethical Standards 

1. Adhere to national disability rights legislation (e.g., Nigeria’s Discrimination 

Against Persons with Disabilities Act, 2018). 

2. Uphold journalistic ethics, including fairness, accuracy, and dignity in 

reporting on marginalized groups. 

3. Highlight Legal Rights and Protections, Reference relevant Nigerian laws 

like: The PWDs Act (2018), Section 42 of the 1999 Constitution (Right to 

freedom from discrimination), INEC Framework on Access and Inclusion 

4. Link coverage to Nigeria’s commitment to the UN Convention on the Rights 

of Persons with Disabilities (UNCRPD). 

K: Feature PWDs as Active Political Participants 

1. Showcase PWDs as voters, candidates, party agents, and observers. 

2. Profile inclusive political initiatives, e.g., PWDs contesting elections or 

leading advocacy campaigns. 

 

L: Provide Accessible Media Formats 

1. Use closed captions, audio descriptions, and easy-to-read formats. 

2. Ensure content shared online is screen-reader friendly and follows basic 

digital accessibility standards. 

 

M: Avoid Tokenism and Sensationalism 

1. Don’t reduce a story to just the person’s disability. 

2. Instead of “despite being blind, she voted,” write: “she voted and also 

advocated for tactile ballot inclusion.” 

 

N: Monitor and Counter Ableist Campaign Narratives 

1. Critically assess political rhetoric that excludes or marginalizes PWDs. 

2. Report hate speech, mockery, or discriminatory policy proposals targeting 

PWDs. 
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O:  Disaggregate Election Data 

1. Advocate for the publication of data on PWD voter turnout, candidate 

participation, and access issues. 

 

P. Embed Inclusion in Editorial Policy 

1. Train reporters on disability-sensitive reporting. 

2. Assign disability inclusion beats or ensure political desk teams understand 

inclusive sourcing principles. 

 

4.4: Gender-Sensitive Inclusive Media Coverage for the Youth and other 

Groups  

The Nigerian electorate is overwhelmingly young: 70% under the age of 35. Yet, 

youth voices, especially those of the rural youth, are often invisible in political 

reporting, “If they’re voting, they should be heard.” 

Inclusive coverage must deliberately capture these perspectives, especially when: 

1. Covering voter registration and turnout 

2. Investigating electoral access barriers (e.g., inaccessible polling units, voter 

suppression, insecurity) 

3. Reporting on party primaries, youth candidacies, or activism (e.g., Not Too 

Young To Run) 

Strategies to include youth and other voices: 

1. Feature organizations like  which amplify underrepresented communities like 

democracysupport.eu, ndr.org.ng, and cemesong.org. 

2. Conduct on-the-ground vox pops in tertiary institutions, market centers, and 

hubs 

3. Quote young electoral observers, student union leaders, and PWD advocates 

4. Translate content into sign language, braille, or audio formats to include wider 

audience.  

5. The critical questions to address are: Did I include a youth voice? Did I 

consider disability access in the story’s angle or visuals? Did I go beyond 

capital cities to source real-life perspectives? 

 

 

 

https://democracy-support.eu/
https://ndr.org.ng/
https://cemesong.org/
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Chapter Five: Use of Social Media/Online Platforms for Gender-Sensitive 

Coverage of the Electoral Process  

 

Introduction 

Social media platforms like X (formerly Twitter), Facebook, TikTok, and Instagram 

are double-edged swords. While they provide direct channels for women and 

marginalized groups to engage with the public, they are also breeding grounds for 

abuse, disinformation, and gendered hate speech, especially during elections.  

 

5.1: What media platforms can do: 

5.1.1 Amplify authentic voices: Share content from verified accounts of female 

candidates, youth activists, or disability advocates. 

5.1.2 Moderate comments and curate conversations to protect against digital 

violence (including doxxing, slut-shaming, or threats) 

5.1.3 Use hashtags intentionally to organize gender-sensitive conversations 

(#SheVotesNaija, #GenderEquity2023) 

5.1.4 Collaborate with digital communities like TechHer, Gatefield, or Daria 

Media to promote digital literacy and safe online engagement for women in 

politics. 

5.1.5 Assign a social media editor with a gender lens to oversee election content 

and intervene quickly when misinformation targets female figures. 

5.1.6 Host live Instagram or X Spaces interviews with underreported candidates 

especially young women, trans persons, or PWDs giving them unfiltered 

coverage 

5.2:  Fact-Checking and Debunking Gendered Falsehoods in Elections Using 

Social Media/Online Platforms 

From fake nude leaks of female candidates to fabricated quotes, gendered 

disinformation has become a strategic tool to discredit women in Nigerian politics. 

These attacks are often viral, emotional, and deeply harmful, undermining 

credibility, damaging campaigns, and deterring others from participating. “A lie 

repeated during an election becomes a weapon. Especially when it targets women.” 
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How to combat it effectively: 

5.2.1 Establish a gender-sensitive fact-checking desk during election seasons 

5.2.2 Train journalists to identify and debunk gender-specific falsehoods, such as: 

i. Claims that a woman is “mentally unfit” to lead 

ii. Misinformation about marital status or religious affiliation 

iii. Fake audio or images portraying women in compromising situations 

5.2.3 Partner with fact-checking networks like Dubawa, FactCheckHub, and Africa 

Check 

5.2.4 Use visual debunks (memes, videos, infographics) that are easily shareable 

and reverse the viral power of the original lie. Case Example: In 2023, a viral 

post falsely claimed a female senatorial candidate withdrew due to “family 

pressure.” A simple call to her campaign office disproved it, yet major media 

failed to report the correction. Gender-aware journalists must act faster, 

louder, and smarter.  

5.2.5 Answers to these questions will help in addressing some of the problems 

encountered in online platforms during elections: (a) As a reporter or Editor, 

have I verified before amplifying? (b) Have I tackled identified gender-

targeted fake news? (c) Do we have a rapid response team to counter 

misinformation? (d) Are our headlines correcting the lies or repeating them?  

 

5.3 Forming a Synergy Among Women, Feminist Groups and Media: The 

Guidelines. 

 

In Nigeria’s democratic landscape, the media serves as both a mirror and a shaper 

of public perception, especially during elections. Yet, women’s political 

participation and leadership remain underrepresented, often framed through 

stereotypes or sidelined in coverage. Bridging this gap requires more than isolated 

efforts. It demands a coordinated alliance. 

By forging a synergy between women leaders, feminist advocacy groups, and 

media professionals, the potential exists to transform election reporting into a tool 

for gender equity. Women and feminist groups bring grassroots insights, advocacy 

expertise, and lived realities; the media contributes reach, influence, and agenda-

setting power. Together, they can amplify women’s voices, dismantle harmful 

stereotypes, and promote fair, issue-based representation of female candidates and 

voters.  
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This collaborative approach is not merely about visibility. It is about shaping 

narratives that normalize women’s leadership, hold political actors accountable, 

and inspire broader societal acceptance of gender equality in politics. In doing so, 

the alliance lays the groundwork for an electoral process that is not only 

participatory, but truly inclusive. See the following guidelines on how this synergy 

can be formed and maintained: 

5.3.1 Shared Vision and Agenda-Setting 

a. Co-create a Gender-Sensitive Electoral Coverage Charter that outlines 

shared principles: balanced representation, respectful portrayal, avoidance of 

stereotypes, and fair visibility for women candidates. 

b. Jointly set a media agenda that prioritizes stories on women’s political 

participation, challenges faced, and success stories — to frame them as 

agents of change, not just victims or tokens. 

5.3.2 Collaborative Platforms 

a. Women and Feminist Groups: Supply media with credible spokespersons, 

research, and grassroots perspectives on electoral issues affecting women. 

b. Media: Offer regular columns, talk shows, and features that showcase 

women candidates, activists, and voters. 

c. Joint Roundtables: Quarterly dialogues where journalists, editors, and 

women leaders discuss emerging gender-related electoral issues. 

5.3.3 Capacity Building & Mutual Learning 

a. Media Training: Feminist groups facilitate workshops for journalists on 

identifying and avoiding gender bias in coverage. 

b. Media Literacy for Women Leaders: Media houses train women candidates 

and activists on engaging the press, framing narratives, and responding to 

hostile questioning. 

c. Mentorship Exchanges: Pair young women journalists with seasoned 

feminist advocates for cross-learning. 

5.3.4 Coordinated Monitoring & Accountability 

a. Election Coverage Watchdog: Jointly establish a Gender and Media 

Monitoring Unit to track election coverage and publish weekly scorecards 

on: 

• Gender balance in sources 

• Stereotype use 

• Issue-based vs. personality-based coverage 

b. Publicly commend media outlets that excel in gender-sensitive reporting. 

5.3.5 Story Amplification and Advocacy 

a. Cross-Promotion: Feminist groups share positive election stories on their 

platforms; media give space to advocacy campaigns. 
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b. Hashtag Campaigns: Run coordinated social media hashtags (e.g., 

#FairVoice2027, #HerVoteHerVoice) to push gender-sensitive narratives 

into public discourse. 

c. Media-Feminist Joint Press Briefings: Respond quickly to sexist or biased 

incidents during campaigns. 

5.3.6 Sustainability Mechanisms 

a. Annual Gender & Media Awards for journalists/outlets with exemplary 

gender-sensitive election coverage. 

b. Policy Influence: Co-lobby for inclusion of gender-sensitive reporting 

guidelines in the Nigerian Broadcasting Code and Nigeria Press Council 

regulations. 

c. Resource Pool: Create a shared database of expert women sources across 

fields to make it easy for journalists to balance representation. 
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Chapter Six: Training and Capacity Building for Media Professionals on 

Gender-Sensitive Reporting and Programming 

Introduction 

In covering the electoral process, the media often reflects and reinforces existing 

gender biases. Even the most well-meaning journalists can unintentionally reinforce 

gender bias if they lack the tools to identify and challenge it. This is the reason 

why capacity building is considered the foundation of sustainable change in gender-

sensitive election reporting. The voices and experiences of women, youths, PWDs 

and other marginalized groups tend to be sidelined. To counter this, it is essential to 

equip journalists with the knowledge, skills, and tools needed to report elections 

through a gender-sensitive lens. Training and capacity building programmes focused 

on gender-sensitive election coverage aim to deepen journalists’ understanding of 

gender issues, challenge stereotypes, and promote equitable representation of all 

genders in political reporting. These initiatives not only enhance journalistic 

professionalism and ethics but also contribute to more inclusive democratic 

processes by ensuring that media coverage reflects diverse perspectives and supports 

gender equality. 

6.1 Training Journalists, Editors and Newsroom Leaders: The Guidelines 

The following Guidelines should be adhered to while training journalists, editors and 

newsroom leaders: 

 

6.1.1 Equip trainees with the skills and knowledge to point out areas of unconscious 

bias in sourcing of stories, language, framing and visuals 

6.1.2 Train with the aim of equipping trainees to develop stories with a gender lens 

6.1.3 Equip trainees with the inclusive interviewing skills and techniques to 

empower and not to diminish 

6.1.4 Equip trainees with the skills to be crisis-sensitive when covering violence, 

harassment, or online abuse against women in politics or PWDs 

6.1.5 Equip trainees with the digital skills for tracking and amplifying 

underrepresented voices on social media platforms 
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6.1.6 Equip trainees with the knowledge needed to embed structures of fairness and 

not to assume it 

6.1.7 Encourage In-house newsroom trainings (e.g., “gender beat” boot camps or 

role-play simulations) to build empathy and competence. 

 

6.2: Training Journalists on the use of Artificial Intelligence : The Guidelines 

We are currently in an era where technology is shaping and reshaping every facet of 

life, journalism is no exception. Artificial Intelligence (AI) has emerged as a 

transformative tool in various fields, including media and reporting. When combined 

with gender-sensitive approaches in election coverage, AI holds significant potential 

to promote fairness, balance, and inclusivity in the coverage of electoral process. 

The application of AI in gender-sensitive coverage during elections by journalists is 

a powerful way to address biases, improve accuracy, and ensure diverse voices are 

adequately represented. 

This chapter explores the integration of Artificial Intelligence in gender-sensitive 

election reporting, focusing on how AI tools can assist journalists in achieving more 

inclusive, unbiased, and fair coverage of elections, particularly from a gender 

perspective. It discusses the benefits, challenges, and ethical considerations that 

come with using AI in this context, offering actionable insights for journalists and 

newsrooms. 

AI and Gender Bias Detection in Election Coverage 

One of the most pressing issues in traditional election reporting is the perpetuation 

of gender biases. Historically, media coverage of political events, especially 

elections, has been skewed in favor of male candidates, often overshadowing 

women’s voices and perspectives. AI offers a valuable solution in addressing this 

issue by detecting and mitigating gender biases in real-time. 

AI-powered tools can analyze election coverage whether print, broadcast, or digital 

content, and can also flag instances where gender bias may occur. This includes 

identifying language that perpetuates gender stereotypes, such as portraying female 

politicians primarily in terms of their appearance rather than their policies or 

achievements. AI can also help monitor whether women candidates are given equal 

airtime and coverage compared to their male counterparts. 

Natural Language Processing (NLP) models, for instance, can be trained to detect 

biased language patterns or discriminatory framing. This could include 
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distinguishing between framing that highlights female candidates' appearance, 

emotional responses, or family life, as opposed to focusing on their policies, 

achievements, and leadership qualities. 

AI-Powered Data Analytics for Gender-Sensitive Reporting 

AI’s ability to process and analyze vast amounts of data at incredible speeds is 

invaluable in election coverage. With gender-sensitive reporting, AI tools can 

aggregate data from diverse sources, helping journalists understand how gender 

dynamics influence voting patterns, electoral behavior, and media representation. 

AI can obtain or mine data from social media platforms, news outlets, and public 

opinion polls to identify trends in how male and female candidates are discussed. 

For example, AI can identify whether female candidates receive less engagement or 

more negative comments on platforms like Twitter or Facebook, providing insights 

into public perception and the gendered nature of electoral discourse. 

Moreover, AI can enhance journalists' ability to represent marginalized voices 

within electoral coverage. It can analyze content from various regions and 

demographic groups to ensure that perspectives from women, especially those from 

marginalized or underrepresented groups, are included in reporting. 

AI as a Tool for Content Personalization and Gender-Sensitive Storytelling 

AI has the potential to revolutionize how election stories are told by allowing for 

personalized, gender-sensitive narratives. By leveraging machine learning, 

journalists can create content that resonates with diverse audiences, ensuring gender 

representation in a way that feels both inclusive and personalized. 

For example, AI can help journalists create tailored election reports that reflect the 

unique concerns and interests of different demographic groups, including women. 

Using AI tools, journalists can assess the types of issues most relevant to women 

voters and prioritize these themes in their reporting. AI can analyze historical voting 

data, social media activity, and polls to gauge the most pressing topics for women 

voters, ensuring these issues are adequately covered and discussed. 

Furthermore, AI-powered tools can assist in ensuring that gendered language or 

assumptions about gender roles do not inadvertently shape the way election stories 

are told. By automatically identifying and suggesting alternatives to gender-biased 

language, AI can make reporting more inclusive and balanced, enabling journalists 

to be more mindful of how they present women candidates. 
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6.3: Ethical Considerations and Challenges in AI-Driven Gender-Sensitive 

Coverage 

Despite the potential benefits of AI in gender-sensitive election coverage, there are 

several ethical concerns and challenges that need to be addressed. 

6.3.1: Bias in AI Models: One of the main risks of using AI in journalism is the 

potential for algorithmic bias. If AI models are trained on biased or incomplete data, 

they may perpetuate existing stereotypes or overlook underrepresented voices. For 

example, if an AI tool is trained on election coverage that historically favors male 

politicians, the AI may reinforce this bias in its analysis, inadvertently skewing the 

gender balance of coverage. Journalists must be vigilant about how AI tools are 

developed, ensuring they are based on diverse and balanced data sets. 

6.3.2: Data Privacy: The use of AI in election coverage often involves the collection 

of large amounts of personal data, including social media interactions, voting 

patterns, and public sentiment. Journalists must navigate the ethical implications of 

collecting and using this data, ensuring that individuals' privacy is protected and that 

data is used responsibly. 

6.3.3: Transparency and Accountability: When AI tools are used in journalism, it is 

essential to maintain transparency about how decisions are made. Readers should be 

aware of how AI-driven insights are incorporated into election reporting, and 

journalists must be accountable for the content they produce. This includes providing 

clarity on how AI models are trained, what data is used, and how gender biases are 

identified and mitigated. 

6.4: Guidelines for Journalists Using AI in Gender-Sensitive Election Reporting 

To ensure that AI is used ethically and effectively in gender-sensitive election 

coverage, journalists can adopt the following guidelines: 

6.4.1 Diverse Training Data: Ensure that AI tools are trained on diverse, 

representative data that includes gender-balanced perspectives. This will help 

AI tools better detect and reduce bias in election coverage. 

6.4.2 Human Oversight: While AI can assist in detecting biases and trends, human 

journalists must remain in control of the editorial process. Journalists should 

critically assess AI-generated insights to ensure they align with ethical 

standards and editorial guidelines. 
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6.4.3 Transparency with Audiences: Be transparent with audiences about how AI 

tools are being used to enhance election coverage. This fosters trust and 

ensures that readers understand the role AI plays in the reporting process. 

6.4.4 Regular Audits: Regularly audit AI tools to identify and address any biases 

that may emerge as political dynamics shift. Continually improving AI models 

based on feedback and data will help maintain gender sensitivity in election 

reporting. 

6.4.5 Collaboration with Gender Experts: Collaborate with gender experts and 

feminist organizations to assess AI-generated content and ensure that gender-

sensitive reporting remains at the forefront of election coverage. 

 

The integration of Artificial Intelligence in gender-sensitive election reporting holds 

great promise for journalists striving to provide fair, inclusive, and balanced 

coverage. AI offers tools for detecting gender bias, analyzing electoral data, and 

personalizing content to reflect the diverse voices and concerns of women voters. 

However, the use of AI must be approached with care, ensuring that ethical 

considerations, such as algorithmic bias, data privacy, and transparency, are 

prioritized. By adopting best practices and leveraging AI’s capabilities, journalists 

can significantly improve the gender sensitivity of their election coverage and 

contribute to a more inclusive and equitable media landscape. 
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Chapter Seven: Monitoring and Evaluation Toolkit Guidelines for Gender-

Sensitive Coverage 

Introduction 

Gender-sensitive election coverage is essential for fostering inclusive democratic 

processes and ensuring that women’s political participation is both visible and 

valued. However, without systematic tracking, bias and underrepresentation can 

easily go unnoticed in the fast-paced media environment of an election period. 

The Monitoring & Evaluation (M&E) Gender Scorecard provides a practical tool 

for assessing how well media outlets in Nigeria reflect gender equity in their 

election reporting. By combining quantitative and qualitative indicators such as 

representation of women sources, visibility of female candidates, tone and framing, 

and coverage of women-focused policy issues, the scorecard enables journalists, 

feminist groups, and election observers to measure progress and identify areas for 

improvement. 

This approach not only holds the media accountable but also encourages proactive 

editorial practices that challenge stereotypes, amplify women’s voices, and 

promote balanced, issue-driven political reporting. In doing so, the M&E 

framework becomes a bridge between advocacy and action, ensuring that gender 

equality is not just a principle, but a measurable outcome in Nigeria’s electoral 

discourse. The following factors are to be considered and taken care of: 

7.1. Purpose 

To track and assess the extent to which election coverage in Nigeria is gender-

sensitive, ensuring women’s voices, issues, and representation are equitably 

reflected in media reporting. 

7.2. Key Objectives 

7.2.1 Measure gender balance in political news sources and subjects. 

7.2.2 Assess the tone and framing of women in election coverage. 

7.2.3 Monitor the presence (or absence) of gender stereotypes. 

7.2.4 Evaluate media’s attention to issues affecting women during elections. 
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7.3. Framework Overview 

Domain Indicator Data Source Frequency 
Scoring 

Method 

Representation 
% of women vs. men 

as quoted sources 

Media content 

monitoring 

Weekly 

during 

election 

period 

% score 

(≥40% = 

Good) 

Visibility 

% of coverage devoted 

to women 

candidates/issues 

Media content 

analysis 
Weekly % score 

Framing & 

Tone 

% of stories free from 

gender stereotypes 

Qualitative coding 

of 

articles/broadcasts 

Weekly % score 

Diversity of 

Voices 

Number of distinct 

women 

experts/activists 

featured 

Media logs & 

archives 
Weekly Count 

Issue Coverage 

Proportion of stories 

highlighting women-

focused policies/issues 

Content 

monitoring 
Weekly % score 

Accountability 

Number of 

corrections/apologies 

for gender-insensitive 

content 

 

 

 

 
 

Public statements, 

newsroom reports 

End of 

period 
Count 
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4. Gender Scorecard Template 

Criteria Indicator Weight 
Score 

(0–5) 

Weighted 

Score 
Comments 

Representation 
% of women sources 

quoted 
25% 4 1.0 

Majority 

balanced 

Visibility 
% coverage on women 

candidates/issues 
20% 3 0.6 

Moderate 

focus 

Framing & 

Tone 

% stories free of 

stereotypes 
20% 5 1.0 Excellent 

Diversity of 

Voices 

Number of distinct 

women experts 
15% 2 0.3 

Needs 

improvement 

Issue Coverage 

Proportion of 

women’s policy issues 

covered 

15% 3 0.45 Average 

Accountability 
Gender-insensitive 

content corrected 
5% 4 0.2 

Good 

response 

TOTAL  100%  3.55 / 5  

Scoring Guide: 

• 5 = Excellent (≥80% compliance) 

• 4 = Good (65–79%) 

• 3 = Fair (50–64%) 

• 2 = Poor (35–49%) 

• 1 = Very Poor (<35%) 
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7.4: Gender-Sensitive Coverage M&E Scorecard Template 

 

Category # Indicator Definiti

on & 

Measure

ment 

Formula 

Data-col

lection 

Method 

Baseline 

(2025) 

Target 

(2027) 

Latest 

Result 

Status 

(✓ / 

    / 

✕) 

Respon

sible 

Content 

Represe

ntation 

1 Share of 

female 

sources 

% of all 

quoted 

or 

paraphr

ased 

sources 

who 

identify 

as 

women. 

Formula

: 

(Female 

sources 

÷ Total 

sources) 

× 100 

Code 10 

randoml

y 

selected 

stories 

per day 

using 

the 

Source-

Count 

sheet 

24 % ≥ 40 

% 

  News 

Editors 

Content 

Represe

ntation 

2 Diversity 

of 

visuals 

% of 

images 

that 

depict 

women, 

PWDs 

or youth 

in 

non-ster

eotypica

l roles. 

Weekly 

photo 

desk 

audit 

18 % ≥ 35 

% 

  Photo 

Desk 

Lead 

Tone & 

Langua

ge 

3 Gender-b

iased 

words 

Count 

of 

flagged 

words/p

Automat

ed script 

+ spot 

check 

7.1 ≤ 3.0   Copy 

Desk 
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per 1 000 

words 

hrases 

using 

the 

newsroo

m’s bias 

lexicon. 

Lower 

is better. 

Tone & 

Langua

ge 

4 Stories 

corrected 

for bias 

after 

publicati

on 

# of 

public 

correcti

ons or 

headline 

rewrites 

due to 

gender 

bias. 

CMS 

correcti

on log 

14 / yr ≤ 5 / yr   Managi

ng 

Editor 

Platfor

m & 

Engage

ment 

5 Harassm

ent 

moderati

on 

response 

time 

Average 

hours to 

hide, 

delete 

or 

respond 

to 

gendere

d 

harassm

ent in 

commen

t 

sections

. 

Social-

media 

dashboa

rd 

12 h ≤ 4 h   Commu

nity 

Manage

r 

Platfor

m & 

Engage

ment 

6 # of 

gender-f

ocused 

explainer

s / month 

Long-fo

rm, 

data-dri

ven 

pieces 

that 

unpack 

gender 

Content 

calendar 

tally 

1.5 ≥ 4   Feature

s Editor 
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dimensi

ons of 

policy/e

lections. 

Internal 

Capacit

y 

7 Staff 

trained 

on 

gender 

guideline

s 

% of 

editorial 

staff 

who 

complet

ed the 

annual 

training 

& 

passed 

post-test 

(≥ 70 %)

. 

HR 

LMS 

report 

52 % 100 %   HR / 

Trainin

g 

Internal 

Capacit

y 

8 Budget 

allocated 

to gender 

desk 

₦ 

dedicate

d to 

specialis

t 

reporter

s, 

datasets 

& 

outreach

; share 

of total 

editorial 

budget 

(%). 

Finance 

ledger 

₦3 m (1.

2 %) 

₦10 m

 (3 %) 

  CFO / 

Editor-i

n-Chief 
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